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Analysis Report on Media Communication for Galderma
Galderma’s Communication Trends 

Cetaphil and Restylane ranked well ahead 
of other brands in terms of volume.

Cetaphil contributed 51.8% to the total 
number of news articles on Galderma.

The number of news articles on Restylane
peaked on January 5. It also outnumbered 
other brands on the day. More than 20 news 
articles were from BBS on the day. Soft 
news “How much does augmentation 
rhinoplasty with hyaluronic acid used cost?” 
was the hottest topic on the day.

Negative articles were focused on 
counterfeit products sold in some channels. 
None of them directly targeted Galderma
and its products. 

COMMUNICATION TRENDS OF BRANDS UNDER GALDERMA

NUMBER OF NEWS ARTICLES ON BRANDS UNDER GALDERMA

987clips

in total
How much does 
augmentation 
rhinoplasty with 
hyaluronic acid 
usedcost?3 negative ones, 

accounting for 
0.3%
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Galderma’s Communication Channels

Communication Channels of Brands under Galderma

Overally, Websites is the main channel for communication, accounting for more than 40% of the total volume of each brand (Facille and Proactiv are not within the scope of characteristic analysis due 
to the small volume). 

However, the second and third biggest communication channels vary for each brand: 

Cetaphil’s second communication channel is Weibo and WeChat, in a tie.

Restylane’s second and third communication channels are Blogs and WeChat, respectively.

Galderma's second communication channel is WeChat.
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Website 1 Toutiao.com
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3 Tuxi.com.cn
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1 Zhidao.baidu.com
2 Zhihu.com
3 Babytree.com

Blog 1 Blog.sina.com.cn
2 Guokr.com

BBS 1 Im286.net
2 Tianya.cn
3 Xici.net

Post Bar 1 Douban.com
2 Tieba.baidu.com
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Media Type Rank Topics
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Website 1 Learning lesson from cooperation with Cetaphil, Bairun chooses to acquire a new brand to explo..
2 Proactiv’s 30-day guide for Valentine's Day
3 In addition to Avene and La Roche-Posay, these French skincare products are worth buying

Wechat 1 An incredible Nestlé empire
2 Eighteen executives with drug companies resign
3 Effective skincare products of the year 2017

BBS 1 Cetaphil celebrates 70 years of healthy skin
2 How much does augmentation rhinoplasty with hyaluronic acid usedcost
3 Processes of augmentation rhinoplasty with hyaluronic acid used
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TOP 3 Media Outlets and Topics On Galderma

TOP 3 Media Outlets

TOP 3 Topics

Articles from Weibo, Q&A platforms, blogs and post bars are excluded given they are inappropriate for topic statistics.

http://www.miaojian.com/
http://www.miaojian.com/SearchList/Register


THANK YOU

洞察 · 真相

苗建信息舆情分析 315舆情快讯 苗建信息境外事业部

本报告由苗建信息提供

苗建信息尊重知识产权并注重保护用户享有的各项权利。郑重提醒您：

苗建信息分析报告中提供的任何信息内容的所有权、知识产权归其原始权利人或权利受让人所有，您免费/购买获得的是信息内容的使用权，并受下述条款的约束；

1. 您仅可以个人非商业用途使用该等信息内容，不可将信息内容的全部或部分用于出售，或以出租、出借、转让、分销、发布等其他任何方式供他人使用；

2. 禁止在接入互联网或移动互联网的任何网站、平台、应用或程序上以任何方式为他人提供苗建信息分析报告中资源内容的下载。

苗建信息分析报告版权声明
关注我们的官方微信公众号

如需了解更多个性化舆情监测服务，

您可前往 苗建信息 官网，

拨打服务电话 86-10-62360113，

或发送邮件 info@miaojian.com 查询。

查看完整版报告

立刻体验个性化分析报告

http://www.miaojian.com/
mailto:info@miaojian.com
http://www.miaojian.com/SearchList/Register
http://www.miaojian.com/SearchList/Register

	幻灯片编号 1
	幻灯片编号 2
	幻灯片编号 3
	幻灯片编号 4
	幻灯片编号 5

